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Syllabus : Marketing Skills
Course Content
e Introduction to Marketing, Marketing Environment, Marketing Segmentation, Targeting & Positioning,
Fundamentals of Marketing Mix, Consumer Behaviour.
e Meaning & Importance of Product. Classification of Product. Product Life Cycle — Concept & Stages. Role
of Packaging & Labelling.
e Meaning and Importance of Price. Factors Affecting Pricing. Types of Pricing.
e Meaning & Importance of Place. Types of Distribution. Factors affecting the choice of Channels of
Distribution. Functions of intermediaries.
e Service Marketing. Online Marketing. Social Media Marketing.
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